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ITALY AT A GLANCE

COUNTRY TOURISM OVERVIEW

QUICK PROFILE
CAPITAL LANGUAGE CURRENCY
Rome Italian Euro (EUR)
BEST KNOWN FOR COASTLINES GLOBAL POSITION
Heritage, cuisine, art, coast Mediterranean, Adriatic, Tyrrhenia Top-tier global destination

THE TOURISM PROPOSITION

. CULTURE . LIFESTYLE

Rome, Florence, VVenice and hundreds of smaller cities Food, fashion, design and local rituals turn tourism into
create a dense heritage network. everyday cultural participation.

. LANDSCAPES . ACCESS

Alps, lakes, vineyards, islands and coastlines support High-speed rail and a dense airport system connect major
multi-season travel. visitor hubs efficiently.
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2 GSRANALYTIX MASHENS
THE DESTINATION CASE

WHY ITALY

A DESTINATION
WITH DEPTH

Iltaly can deliver a city break, art immersion,
culinary journey, resort stay, mountain
escape and coastal holiday inside one
national itinerary. That variety reduces
dependence on a single travel product.

. LIVING HERITAGE . GLOBAL CUISINE

Historic centers remain lived-in places, not only monuments. Regional foodways turn travel into cultural discovery and
spending.

. COASTAL VARIETY . URBAN ENERGY

Amalfi, Liguria, Sardinia, Sicily and Adriatic resorts serve Rome, Milan, Florence, Naples and Bologna combine culture
different segments. with modern city life.

. YEAR-ROUND DEMAND . VALUE RANGE

Cities, ski areas, lakes and food tourism reduce pure summer Luxury, family, boutique and agritourism products coexist.
dependence.

GSR PERSPECTIVE

Italy’s strongest position is not one famous city. It is the ability to package art, food, coast, countryside and
design into connected journeys with strong repeat potential.
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CULTURE, COAST AND GRAND TOUR

ICONIC DESTINATIONS |
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. VENICE

Ancient Rome, Vatican City and Canals, palaces and lagoon heritage Renaissance art, museums and luxury
layered neighborhoods create the pair culture with premium hospitality shopping anchor Tuscany's cultural
country’s strongest global city brand. and cruise demand. economy.

. AMALF| COAST . TUSCANY . LAKE COMO

Cliffside towns and sea views support Wine, villages, agritourism and Luxury hotels, villas and soft
high-value leisure and boutique stays. wellness turn landscapes into adventure support premium
long-stay itineraries. international demand.

EDITORIAL ROUTE

Rome — Florence — Venice creates the classic cultural spine. Add Tuscany or Lake Como 4-STOP
for slow travel, then the Amalfi Coast for a high-value finale. SIGNATURE
CIRCUIT
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BEYOND THE GRAND CIRCUIT
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Street life, archaeology and the Bay of Naples create a powerful
culture-and-food gateway.

. SARDINIA

Clear water, resort clusters and protected landscapes serve
premium summer demand.

. PUGLIA

Masserie, white towns and Adriatic coastlines support boutique
and experiential travel.

. CINQUE TERRE

Compact villages and hiking routes deliver iconic scenery with
capacity constraints.

Palermo, Etnha, baroque towns and beaches support long,
multi-theme itineraries.

. DOLOMITES

Ski, hiking and wellness combine scenery with high-quality
mountain hospitality.

. BOLOGNA & EMILIA-ROMAGNA

Food, motors and medieval cities create strong thematic routes.

. VERONA & LAKE GARDA

Opera, romance, lakeside resorts and family attractions diversify
northern itineraries.
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WHAT VISITORS ACTUALLY BUY

TOURISM EXPERIENCES

FROM SIGHTSEEING
TO PARTICIPATION

The strongest Italian products invite visitors to taste,
learn, walk, sail, create and stay longer. Participation
improves memory, local spending and the likelihood of
repeat visits.

- COAST & ISLANDS

Markets, cooking classes, wine, olive oil Museums, archaeology, artisan Sailing, beaches, diving and village stays
and regional recipes connect visitors to workshops and after-hours cultural turn coastlines into full itineraries.
place. access create premium value.

. NATURE & MOUNTAINS . WELLNESS . EVENTS & MICE

Dolomites, lakes and parks support Thermal towns, spa resorts and Fashion, design, fairs, weddings and
hiking, cycling, skiing and wellness. countryside retreats extend seasonality. congresses create high-spend demand.

EXPERIENCE DESIGN PRINCIPLE

Pair one iconic attraction with one local host, one regional flavor and one low-impact mobility choice. The result is
more memorable, more distributive and easier to differentiate.
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2024 CLOSED + LATEST OFFICIAL HARD DATA

KEY STATISTICS & MARKET DATA

129.3 M

ARRIVALS

2024, tourist accommodation establishments

458.4 M

NIGHTS SPENT
2024 record total

>250 M

FOREIGN NIGHTS

2024, non-resident nights

54.6%

FOREIGN SHARE

Share of total nights in 2024

61

UNESCO WORLD HERITAGE
Properties inscribed, 2026

9.6%

TOURISM GDP IMPACT
Direct + indirect, 2023 TSA

WHAT THE NUMBERS MEAN

. VOLUME

ltaly combines huge absolute demand
with a broad national accommodation
base.

OFFICIAL SOURCE NOTE

. INTERNATIONAL

Foreign guests now account for more
than half of recorded nights.

. DEPTH

Tourism affects transport, food, retail,
culture, construction and services far
beyond hotels.

ISTAT Tourist Flows 2024: 129.3M arrivals, 458.4M nights, >250M foreign nights and 54.6% foreign share. UNESCO: 61 World Heritage properties.

ISTAT Tourism Satellite Account 2023: direct + indirect impact 9.6% of GDP.
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HOW THE VISITOR ECONOMY CONNECTS

INFRASTRUCTURE & KEY PLAYERS
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@ ricH-speeD RAL
Rome Fiumicino, Milan Malpensa, Venice, Naples, Bologna and Frecciarossa and ltalo connect major cities, making multi-city
other gateways distribute international demand. itineraries unusually practical.
p ~ p ~
£ ™ £ ™
@ rorrs & cruise @ oG
Civitavecchia, Venice-area terminals, Naples, Genoa and others Booking, mobility, museum reservations and destination
support cruise and ferry flows. platforms shape visitor movement.
\ VRN /
KEY PLAYERS
' ™y ' ™ ' ™y
@ rusuc @ rFrivare 8 o
Tourism ministry, regions, municipalities, Airlines, rail operators, hotel groups, Guides, restaurants, artisans, farms and
culture authorities and transport bodies tour operators, museums and platforms small accommodation operators give
shape rules and infrastructure. scale the market. destinations authenticity.
. oy . "y . oy
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SECTOR CHALLENGES

SUCCESS CREATES It_al}tx's to_l:r_isrcr;_ cthgt)llt—::_*ngetiﬁ not attractti_ng .
visitors; it is distributing them across time an
ITS OWN PRE SSU RE- place while protecting resident life, heritage and

environmental quality.

01 @ ousin PRessuRE
Venice, Florence, Rome and iconic coastal zones face peak-load Short-term rentals can reduce housing availability in historic
pressure. centers.

03 @ warer & coasts

Hotter summers shift demand and raise cooling, fire and comfort Islands and dry regions need stronger water, wastewater and
risks. coastal management.

05 . SKILLS & PRODUCTIVITY
Some destinations remain heavily concentrated in summer or ski Hospitality needs stronger digital, language and management
periods. capabilities.

Every new room, route or attraction should answer three questions: who benefits locally, what ecological limit is
protected, and how will the place remain attractive after growth?
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DISCUSSION Il * TRANSFORMATION PRINCIPLES

THE NEXT TOURISM MODEL

s N N ™
@ oisPerse pemano @ Herimace vaLue @ Low-carson MoBILITY
Shift visitors toward secondary cities, Protect monuments and historic centers Use rail, walking, cycling and public
inland villages and shoulder seasons. while rewarding local stewardship. transport as part of the product.
- s N VAN J
e N N ™
@ ~utHenTic DIGITAL @ cumate ResiLiEncE @ s«us
Technology should reduce friction without Design for heat, water stress, fire risk and Service excellence needs languages,
replacing local character. coastal change. digital tools, hospitality leadership and
destination management.

2030 DESTINATION STANDARD

01 02 03 04 05
Measure carrying Reward local supply Price natural value Design universal Publish impact data
capacity access
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WHERE GROWTH CAN CREATE MORE VALUE

INVESTMENT & PARTNERSHIP OPPORTUNITIES

INVEST IN
THE EXPERIENCE
ECONOMY

Italy’s next opportunity is not simply more visitors.
It is deeper spend, longer stays and stronger
regional distribution through distinctive products
that monetize culture, food, nature and design.

. BOUTIQUE HERITAGE . NATURE & WELLNESS

Adaptive reuse and design-led stays can
turn existing buildings into premium
assets.

- DESTINATION TECH

Flow management, ticketing, analytics and
smart reservations can improve visitor
systems.

Low-density retreats, thermal towns and
mountain products can extend seasonality.

- CLIMATE SYSTEMS

Water reuse, cooling, energy efficiency and
fire resilience will protect tourism assets.

Wine, olive oil, cheese, pasta and regional
cuisines support bookable thematic
journeys.

- MICE & EVENTS

Milan, Rome, Bologna, Florence and resort
cities can capture high-value meetings and
events.

PARTNERSHIP FILTER

MARKET PLACE

Clear demand and access

Distinctive local story

IMPACT

Jobs and local sourcing

RESILIENCE

Water, climate and nature
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CONNECTING

WITH OPPORTUNITY

GSR Analytix connects destinations, investors, hotel operators,
tourism institutions and local partners through market
intelligence, sector visibility and strategic dialogue.

01 MARKET INTELLIGENCE
02 DESTINATION POSITIONING
03 PARTNER DISCOVERY

04 INVESTMENT DIALOGUE

www.gsranalytix.com
INTELLIGENCE ¢ INSIGHT * IMPACT

"
SOUTHERN EUROPE
ITALY )

AUGUST 2026 | 12



